Shoppers and how

they travel

Over ten years ago, retailers in the
Austrian city of Graz were asked how
they thought their customers travelled
to the shop, and shoppers were then
interviewed to determine the reality.
The results were fascinating: retailers
hugely overestimated the importance
of the car, and underestimated how
many of their customers walked, cycled
and used public transport®.

SustransO researchers have now
replicated the Graz study on two

neighbourhood shopping streets in

Bristol. Once again, we found that

retailers overestimate the importance of
the car. We also found that they
overestimate how far their customers
travel and underestimate how many
shops each customer visits.

These findings have real significance
for business planning B as well as land
use and transport. It is traditional for
retailers to pursue more car access and
parking, and to resist measures
to promote walking, cycling and
public transport use B although
pedestrian shopping areas tend to be
commercially most successful. Our
findings suggest that retail vitality would
be best served by traffic restraint,
public transport improvements, and a
range of measures to improve the
walking environment.

liveable

neighbourhoods

As part of the VIVALDI project, Bristol
City Council is working to improve a
number of arterial bus routes into the
city. The routes concerned run through
important local shopping areas, and
traders in these areas have expressed
concern that the works might have
negative impacts on their businesses.

To help traders understand the
behaviour of their customers, and to
ensure that future transport planning is
based on real data rather than
supposition, Bristol and Sustrans
investigated how customers travel to
two important shopping zones on the
VIVALDI bus routes. One of these has
already seen the implementation of a
Showcase bus route; the other is due
for treatment in the future.
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The Gloucester Road survey site: a sociable
shopping experience

Retailers in Graz overestimated the importance
of the car for customer travel
(from Traffic Restraint and Retail Vitality, Sustrans 2003)
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SustransO Liveable Neighbourhoods programme works with local residents and other partners to creat
high quality urban environments which promote sustainable travel behaviour and are safe, pleasant

places to live in and visit. Sustrans is the UKOs leading sustainable tyams charity and works on practical

projects to encourage people to walk, cycle and usepublic transport to benefit health and the enviroment.
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Shoppers and how they travel

The researchers interviewed 126 retailers
and 840 customers, using a standard
guestionnaire. Customers were asked:

¥ how far they travel to these shopping
streets (ie, how far away they live)

¥ what mode of transport they use (walk,
cycle, bus or car)

¥ how many shops they visit at one time (as
a measure of how committed they are as
a customer to the whole street)

Traders were asked to estimate their
customersO behaviour according to these
same measures, so giving a valuable insight

into how customer behaviour compares with

the tradersO perception.

Although both of these streets are urban

arterial roads, with relatively limited parking,
traders assumed that most of their

customers were visitors to the area. They
estimated that just 12% of customers lived

within half a mile, and 40% more than two
miles away. In reality, 42% had travelled less
than half a mile and 86% had travelled less
than two miles. Most customers are local.

Retailers overestimated the importance of
car-borne trade by almost 100%; they
estimated that 41% of their customers : T ¥ g

; © Crown Copyright. All rights reserved.

arrived by car, whereas only 22% had done [ 00 a0 Singsdnnn ey . :
b Bristol City Council. 100023406. 2006.
so. In fact, more than half of shoppers melras R AR _

walked to the shops. Walking to
neighbourhood ShOpS, and meeting friends 24,500 potential customers live within half a mile of the Glmester Road survey site

and acquaintances there, is an enjoyable

social activity, as well as an efficient way of B
shopping. ShoppersO choice of travel modes in Bristol study

Interviews with traders, shoppers and

neighbours show that local people would
like to see the impact of traffic reduced. This
is not surprising B many people now have
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experience of traffic-free local shopping,
often in other European countries.
Everyone enjoys shopping in an
environment free from the noise, speed,
pollution and threat of motor traffic.

The Bristol East Side Traders (BEST)
group has studied the area around
Church Road, the survey site
where bus route improvements are
now due, and prepared detailed
recommendations for measures to
improve the area as a commercial zone
and the quality of environment it offers
local people.

BEST Enterprise Manager lan Lawry
says Owe do face a dilemma; many
customers still come by car, and some
local businesses would like to see more
parking spaces provided, but at the
same time the busy and polluted road is
a disincentive to shoppers, walking
access and crossings are poor, and
many traders want environmental
improvements.O

The Sustrans survey found that only a
quarter of shoppers come to Church
Road by car, while almost two thirds walk
and cycle. Traders, who are clearly very
conscious of the transport mix
and the need for an attractive
retail street environment, nonetheless
overestimated the importance of the car
by 80%. This misperception creates the
risk of mistakes in transport and
planning policy.
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How customers travel to Church Road, Bristol
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The Sustrans results are closely
corroborated by a shopper survey done
in the area by Shepherd Epstein Hunter,
in 2003. This found that 69% of
respondents walked or cycled to the
shops, and interestingly that 58%
wanted Obetter traffic control along
Church RoadO. The BEST report
suggests considering Oa shift in the
Road Hierarchy in favour of the
pedestrian userO.

However, for individual traders, the top
priority, by a huge distance, was more
car parking (48%). This disparity
between the tradersO preferences and
those of their customers replicates
findings in other cities. It may lead
traders to push for transport planning
decisions which are not in their best
interest.

Traders may overestimate the

importance of the car because of

uncertainty about where customers are

travelling from and how they shop.

Almost half of the Church Road

customers interviewed live within half a
mile of the shops, and almost three

quarter under a mile. The tradersO
perception was that 17% came from

under half a mile b they underestimate
the importance of this local market by

almost two thirds.

Many shopping streets need wider pavements

The bicycle is often overlooked - in the UK at
least - as a transport mode for shopping
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Who visits most shops?
Number of businesses visited by mode of travel
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What is VIVALDI?

VIVALDI
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Bristol retail travel study
visit www .sustrans.org.uk/liveableneighbourhoods
email liveableneighbourhoods@sustrans.org.uk
or call0117 926 8893.
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